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NGON NGU HOC VA VIET NGT HOQ)

BUGC DAU KHAO SAT VE AN DY Y NIEM
TRONG KHAU HIEU QUANG CAO
TIENG ANH VA TIENG VIET
PRELIMINARY INVESTIGATION ON CONCEPTUAL METAPHORS IN ENGLISH
AND VIETNAMESE ADVERTISING SLOGANS

NGUYEN THJ LAN PHUONG
(ThS; Dai hoc Thuong mai)

1. Dit vin &

1) Khac v6i quan nigm truyén théng v& in
dy, Lakoff va Johnson (1980) cho ring, “4n dy
khong don thudn 14 vén d& vé& ngén ngir ma con
13 vén d2 cia tu duy va hanh dgng. N khong
chi dugc sir dyng bdi nhitg ngudi ¢b ning lyc
sang tic phi thudmg (trong vin hoc) ma cdn bai
nhimg ngudi binh thudng nhit trong cudc séng
hing ngdy” [2]. An dy cho phép ngudi nbdi biéu
dat ngdn ngit mét cach ngin gon, sic tich va
sinh d4ng, qua d6 lam gia ting higu qui giac
tiép. Chinh nht sy phé bién ndy, 4n du da tr&
thanh chu ¢ thu hdt su chi ¥ dic biét cia céc
nhi nghién ciru ngon ngit.

2) Toan chu héa véi vai trd ciia cong nghé
théng tin dang tao ra mt “thé gidi phing”,
didu ndy ddng nghia v6i viée thj tnidmg dang
ngldy cing trd nén toan chu hoé, d¢ tao dugc
chd dimg vimg chic trong tim tri khich hing
muc ti€y, cdc edng ty khéng chi cin tao ra
nhimg hing hos t8t m3 cén phai truyén théng
v& loi fch cuia sin phim - dich vy d6 dén khich
hing. Vi thé, vai tro cia quang céo trd nén
quan trong hon bao gid hét. Véi loi thé trong
dinh hudng din dit va ap &t cich tu duy, trong
viéc gly tic dong, &n du ¥ niém chinh 1a mt
trong nhitng céng cu hifu ich véi cic chuyén
gia viét khdu higu quang cdo, vi “mot 4n dy
duoc fya chon tét c6 thé Eia ting déng k& mong
mubn ciia ngudi mua déi véi san phim duge
quing céo” [3, tr 59]. D6 13 1i do trong bii bdo
nity, ching t8i chon khao sit cdc an dy ¥ nigm
I{r;.mg quing cde tiéng Anh, so sanh véi tiéng

iét.
. Theo quan diém cia ngon nglt ho tri nhdn,
an dy 13 “cong cu ¥ nigém hod mot mién trai

nghiém ndy sang mét mién khdc”, trong &
mién ngubn thudng 13 nhimg kinh nghiém ki
cp thé, cdn mién dich ob xu hudng trin tugng
hon [1, tr 23] Lakoff va Johnson chia 4n dy
thanh 3 logi chinh: &n du chu tric, 4n dy djh
huéng va 4n dy ban thé.

3) D& phuc vy cho nghién ctru niy, chiing
181 lya chon 200 c&u khiu biéu quing cdo bing
tiéng Anh va 200 cau khdu higu quang cho bing
tiéngViét. Vige lya chon dugc thye hign hoin
todn ngdu nhién trén Internet d& dam bio tish
khich quan va tuong thich. Sau khi lya chen
nglu nhién, cac khiu higu duoc sing loc, theo
46 nhimg khdu higu khong sir dung &n dy duge
logi bo, cic miu cb sir dung in dy duoc phin
logi nhé hon @& phuc vy cho yéu cdu nghién
cin.

4) V& phuong phép nghién cir, ching t8i si
dyng két hop cd nghién ciru so cip va nghite
ciu thr cép. Trong nghién ciru thi cép, ching
t8i cin cir vio co s& 1i thuyét d phén loai cic
logi 4n dy duge st dung trong mAu didn ta
Trong nghién cima so clp, ching to1 sir dung
phuong phap thc‘)ng ké dé so sanh mirc 4§ pho
bién e cde logi an du trong khéu higu quing
cf0. Nghién ciru khim phé ciing dugc sir dyng
nhim tim hiéu méi quan h¢ gita an dy cAu tri,
4n dung dinh huong va 4n dy ban thé meng
Kkhu hiéu quing céo tiéng Anh va tiéng Vidt.

2. Céc loai in dy ¥ niém trong quing ¢l
tiéng Anh va tiéng Vigt.

Ca ba loai 4n dy d&u dwoc sir dyng trong o
céu khu higu qu§n§ céo, trong d6 phd )
nhét 1a &n dy ban thé va én dy cdu tric. Andy —
dinh huéng ciing c6 mit nhung thn sult st
dyng it hon nhidu.
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3.1.An du bin thé

SAN PHAM/ DICH VU LA CON NGUOL
iy 14 kiéu 4n dy duge sir dung phd bién nhét
trong céc khdu higu quang céo. Dudi ngdi bit
clia ¢4 nha sing tao khdu hiéu, sin phim/dich
vu (hofc thuong higu dai dign cho sin phim/
dich vy) hién ra v&i cic khi ning, cam xic,
hinh d4ng va tinh cich ctia mét con ngudi.

a SAN PHAMMDICH VU LA CON
NGUOI VOI HOAT DONG TAM TRANG.
Vidu:

Nhe nhang vuot gian nan (O 6 VITARA
4W - cong ty SUZUKI}

Nao minh cimg xoay vii digu tango (Dién
thoai Free i V200 - Céng ty SAMSUNG)

Phiéu du theo timg dm sde (Dign thoai di
déng F2100 - Cong ty LG)

Valentine's day... cimg PNJ thi thim tiéng
yéu. (Trang sirc bacPNJ SILVER)

Come and live the magic (Hang phim hoat
hinh DISNEY)

Share moments. Share life (Phim anh
Kodak)

Empowering people (Miy tinh xich tay
ACER)

Connecting people (Pign thoai di dong
Nokia}

Washing machines live longer with Calgon
(Nudc x4 vai Calgon)

Empowering the Internet generation (Cong
ty thiét ké phin mém Cisco System)

Céc 4n du trén diu duoc xay dung dya trén
céc dic diém ndi bat cia san phim ma nha sén
xut mudn dinh vi trong tam tri khéch hang
muyc tiéu, ching han: ddng xe Vitara gdm cao,
thich hgp di dudng; quing cdo cia Samsungva
LG nhin manh vao tinh ning 4m thanh clia
dong dign thoai méi nhir mdt dic diém khic
biét so v6i dbi thi canh tranh; trang strc PNJ
hira hen tr¢r thinh mén qui gitp ching trai
truydn tai tinh cim nhe nhing dén c5 géi; my
tirth Acer hay phin mém Cisco gitp con ngudi
©6 strc manh hon trong khai thic thong tin duge
hinh anh hos qua viée “trao quyén’; dién thogi
di dong Nokia giiip xo& bd moi khoang céch,
khién viéc giao tiép trd nén d€ dang hom; phim

Kodak gitip lweu giit mbi khodnh khic khé quén
trong cudc séng. .

b. SAN PHAM/DICH VU MANG HINH
DANG CUA CON NGUOIL Vi du:

Tinh tily nét trupén thong, kiéu sa vé hién
dai (Du lich Singapore)

Nhé dep théi trang (Dién thoai di dong
SGH- E600 - Samsung)y

True i - Trai tai géi sdc (Dién thoai di dong
T100 - Samsung)

Sang trong va tink £ (Dién thogi di dong T
29S —Sony Ericsson)

Dom gidm, thanh leh (Dién thoai di dong T
2501 —Sony Ericsson)

Mink hac xwong mai (Dién thoai di dong
SGH-N200 - Samsung)

Duyén ding & goi cam (P 16t Nice
VERA)

Tharh _tao diing mdnh (Xe miy Husky -

SYM)
Functional... Fashionable... Formidable...
(Thdi trang thé thao Fila)

So delicate. So Beautifl. (Mi phim Estée
Lauder)

Because innocence is sexier than you think
(Nudc hoa Love's Baby soft)

Elegance in action. (0 6 Dodge)

Born 1820 - Still going strong (rugu Johnny
Watker)

Soft, strong and very long (gifly vé sinh
Andrex toilet)

Trong céc cdu khiu hiéu quing cdo, sin
phim/dich vy hién ra véi déng vé dic tnmg cia
mét con ngudsi, thim chi con mang ca gidi tinh
6 rang. Vi dy: dién thoai SGH- E600, SGH-
N200 duge vi nhu mdt ¢ g&i manh mai, tinh 6
trong khi ddng xe mdy phan phéi lén Husky o
syt manh mé ciia mét ching trai. MT phim Estée
Lauder i ¢d gdi thanh lich, xinh dep (delicate,
beautiful) trong khi dong sin phim ruou manh
Johnny Walker danh cho nam giéi c6 diic diém
ciia phéi manh. An du ban thé thdng qua nhin
céch hod gitp khéch hang d& dang hinh dung
duge cac dic didm ndi bt cia sin phim.

e SAN PHAMMDICH VU LA CON
NGUOI LA NGUOI BAN BONG HANH. Vi
du:
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Ban déng himh sirc khoé cila mgi gia dinh
(Nude khoing Five star)

Tay trong tay trén dudng thanh cong (0 18
Fiat car)

Nguoi bar dwomg diing manh dang dén ©
16 Ford)

Cing di (61 thanh cong. (FPT)

Giri tron nidm tin cho ngudi din duing tin
tuy {Céng ty bdo hiém AIA Insurance
Company) A

Nguoi ban chudn mue va tin cdy (Cong ty
vang bac dd quy 83i Gén 8.1.C)

Thdn thiét cimg gia dinh (Xe 616 FIAT)

Vi ching to1 ban c6 thé an tdm vé tin tuomg
(Xe 66 TOYOTA)

You're in_good hands with Allstate. (Chubi
cira hang phan phéi hoa qud sach Allstate)

Access - your flexible friend (Thé tin dung
Access Credit Card)

Good coffee is like friendship: rich and
warm and strong (Hiép hdi ca phé Pan-
American)

We'll treat you like family. (Ngin hing
Johnson Bank)

Allied: On your side (Cong ty bio hiém
Allied Insurance)

Céc bai hoc co ban v& marketing ddu nhén
marh dén tAm quan trong ciia vidc xay dyng
méi quan hé bén vimg dya trén sy tin cdy cia
khach hang, tir d6 cbng ty ¢6 thé dat ducc sy
trung thanh cua khich hang dbi véi thuong
hiéu. V1 18 d6, san phim/dich vu dirge md 13 &n
dy thanh “ngudi dang hanh”, “nguéi ban”,
ngudi ludn “thén thiét”, “tay trong tay”, ludn
dimg bén khach hang “on your side”, “in good
hands with” v&i cdc dic diém tiéu bidu cla
ngudi ban nhir “tan tuy”, “tin tucmg” “warm”™
(am 4p), “strong” (manh m&) dé khéch hang “an
tAm”, “tin tréng”.

4 SAN PHAM/ DICH VU €6 CAM XUC
CUA CON NGUQI VA DEM LAI CAM XUC
CHO CON NGUOL. Vi dy:

Phdn khich khich 15t dinh (sin pham Tivi clla LG)

Cho mbi ngay tran ddy sic séng (Vién sii
PLUSSSZ)

Ngot ngio nhir vong tay éu yém (Keo siva
béo Alpenliebe)

Ngac nhién chua?? (Quang cfo bjt giat Tide)

Open Happiness (Coca Cola)

Feel everything (Thlet bj
Nintendo})

Happy Banking (Ngin hing Bank West)

A passion to perform. (Ngin hang Deutsche

choi  game

Bank)
Crazy abowt Mac (B(,i dn  phanh
McDonald’s)

Passion for the road (0 t5 Mazda)

Life is full of swrprises (Ngh cbe Life Cereal)

Happiness through Freshness (Lin khit mbi
Deonat Deodorant)

San phdm/dich vu ¢6 nhimg cung bic cim
xUc clia con ngudi, ¢d “ngac nhién”/ surprise®,
“phén khich®, ¢6 “crazy” (dién cudng), “happy”
(hanh phiic). N6 ciing ¢4 kha niing tao ra nidm
“dam mé"/“passion” hay mang lai “sic song’
ciing tran cho khach hang. Nhimg an dy cim
xiic nay dé tic dong dén tAm | cia khich hing,
tir d6 anh hudng i quyét dinh mua hang cia
ho.

. SAN PHAM/DICH VU LA MOT CHIEN
BINH. Vi dy:

Ha _guc nhanh, tiéu diét gon (Thubc diét con
tring Mosfly)

Dunih beit 99 vét bdn (Bol glat OMO)

Chién thing moi sw cé vé ngudn (sin pham
tich dign UPS - APC)

M stress, lém viéc tét hon (Thub
giam dau du Roche - Beroca)

Digt ndm tén gde (Thubc diét nim
NIZORAL CREAM)

Chinh_phuc moi thiz thich (O t6 FORD
RANGER - Cong ty Ford)
M6t_chdp 1t cq (Phu DVD P34 -

SAMSUNG)
Leading the way. (Ngfin hang PNC Bank)
The strength of experience (Xe tdi GMC
Truck)
Can't beat the real thing (Coca Cola)
Coca-Cola revives and sustains (Coca Cols)
Challenge everything. (Trd choi dign i EA)
Fight wrinkles! Renew collagen in just 8
hours (MU pham chéng i3o hoa Lancome)

4
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San phim/dich vy ciing 13 nhimg chién binh
diing minh v&i loat hanh déng cim gidc manh
nhu “ha gue”, “tiéu digt”, “ché ngy”, “chmh
phuc” hay “beat” (danh bai), “revive” (hdi
smh), challenge” (thach thuc) hay “fight”
(chlen ddu). Cac &n dy chién binh uong cac
khau hi¢u quing céo trén duge ding dé nhén
manh higu qua tiro ti (sdn phim thugc digt con
tring, mi pham chéng 1o hod), trigt de (bt
gidt, trd choi dién tir), manh mé (san pham tich
dién, thubc giam dau) cia san phim/dich vy.
Nhimg khéu hiéu nay gitp thu hit sy cha ¥ cia
khach hang, giﬁp ho d& ding lidn hé véi cée dac
tinh cha san phém, thong qua d6 thuyét phuc
khich ha.ng dira ra quyet dinh mua.

Trong an du ban the, ngoai viéc sir dyng so
sénh ﬂm‘c thé san pham/dwh vu la con ngum
c4c khu hidu quang céo con sir dyng kha phd
bién 4n du ma theo d6 & CAC KHAI NIEM
TRUU TUQNG LA VAT THE. Vidw:

Ciing di 10 thanh cing. (Cong ty FPT)

Bdn héa idu cla nhitmg huong vi thio
nguyén (Sira Yomost - cdng ty Vinamilk)

Cung Vinaphone va HIC Wildfire mang ca
thé gidi vao dién thoai di dong cua ban (Bién
thoai di dgng HTC Wildfire do Vinaphone
phin phéi)

Open Happiness. (Coca Cola)

Between love and madness lies pbsession
(Thi trang Calvin Klein)

Raise your expeciations
IndyMac)

Bring experiences to life! (Di¢n thoal di
&ng Blackberry)

Get a taste of success (Dién thoai di dong
Nokia)

Cac khal niém phi vat thé nhu “thanh cdng”,
“huung v hay “happiness” (s hanh Phuc),

- “experience” (trai nghlém) expectauon &i
vong) try thanh vét thé (object) dé duge “di
16", “léng nghe”, “open” (md), “raise” (ting)
hay “taste” (cdm nhén). llay thuong higu
Vinaphone v& HT C Wildfire ciing dugc sir dug

- nhu mot vt thé hirs hinh chir khong chi 14 tén

. goi. An dy vt chit gidp cy thé hod t.hong tin,

- lueng ho# céc trai nghiém cam xic, dong thoi

(Ngan hing

tao cho dién ngén sy khéc bigt nhim gy 4n
tuong cho ngudi doc.

32.4n du cdu tric

An du cdu tric ciing du'qc st dung fuong dbi
pho bién trong céc khéu higu quang cdo cd
tiéng Vigt v tiéng Anh. An dy cdu tric coi
SAN PHAM/DICH VU LA CHUYEN PONG,
Irong d6 sin phém/dlch vu 12 mién dich con
chuyén déng 1a midn nguon Y mem “chuyén
dong’ gitip ngum doc hidu 15 hon vé thdng tm
ma ng\n’n wet khiu higu quing cao mubn
truycn tai vé sin phé.m/d;ch iL

Véng_quanh thé gici, Ajinomoto. (Bot ngot
Ajinomoto)

Sony - luon di trisie théi dai (Cong ty Sony)

Trdi tim oi, dé chdc ai d6 that sw quan tdm
dén ban, hdy tim t6i (Sira ddu nanh Vfresh -
cong ty Vinamilk)

Long troi 16 tuyét (Bia San Miguel)

Keeps going and geing and going. (Pin
Energizer)

The lion leaps from strength to strength. (O
t0 Peugeot)

Moving You Forward (Ngin bang Metro
Bank)

Engineered to move the human spirit Ow
Mercedes-Benz)

We'll be there. ©  Chevrolet)

Ré ring, mién ngudn vé& nhitng trdi nghiém
chuyen ddng - loai ngh1¢m thude loal co ban
nhét cua con ngudi - gitip khéch hang hiéu 15
hon v& mién dich - thong d:t;p cua sin
pham/dlch . Vidy, “vbng quanh thé giéi” md
ta1d mg vé v1ec san pha.m ¢6 mat & nhidu noi
trén the gici dé sin séng phye vy khi khach
hing ¢An, hay cam két “di trude thdi dai” cla
Sony trong viéc lién tyc 48i moi cong nghé
nhim mang lai cdc glé tri wn viét cho khich
hang, Cung nhir vy, pin Energizer véi dinh vi
lasénphampmcégl&dungvugtu-glsovm
cac logi pin khach trén khi trudng ding chuyen
dong “gomg" (lién tuc chay) lép di lp lai 3 lin
trong mot khdu higu quang céo dai 6 chir giip
khéich hing hinh dung d% bén cia san phm hay
“moving you forward” 13 161 hira cia Metro
Bank tmng wec &dng hanh cung khich hang de
ciing “tién v& phia truéc”. Céc &n dy ndy tao 4n
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tuo'ng ¢6 dong trong t&m tri ngudi xem va doc
quing cﬁu

Mst &n du chu triic khéc ciing duvc st dyng
trong mAu nghién citu la SAN PHAM/DICH
v LA NGU(‘)N TAJ NGUYEN GIA TR],
trong d6 ¥ niém v& mién ngudn “eai ngu €n gid
tri” 4nh  xa 18n viée hidu y nghia cla mign dich
“san phim/djch vy Vi dy:

La Vie - Mgt gh_q_n__tﬂ_xég cla cufc sti'ng
{(quang cdo nudc déng chai La Vie)

Chat lwong vang cho mia mang bgi thu.
(quang co céng ty Supe phot phat v ho4 chat
Lam Thao)

Bdu te ngay, tay cham vang (quang céo bit
dong san The EverRich II apartments)

Song khée vai trdi tim vang (quing cho sfra
cho ngudi gia Ensure Gold)

Look for the golder arches (quang céo cd
phé dim dic McDonald’s)

A richer journey. (quang cdo dich vy tin
dyng cia Quy tin dung Bay Fed Credit Union)

Better off. (quing cdo ctia ngan hang BNZ)

Citi - Live Richly (quang c4o cia ngan hang
Citibank)

You're richer than you think. (quang cio
clia ngan hang Scotiabank)

Dé san pham/dich vy duge dén nhin, nha
sin xufit phai khing dinh dugc gid tri cia né.
Xay dyng dl,ra trén cam nhén cia ngudi doc v
ngudi nghe v& “ngudn tai nguyén gid tr{”, cic
nhi sdng tao sir dyng ‘van%” “gid tri tht yéu”,

“golden”, “rich” trong khau hiéu quing co
nhim gitip khach hing d& dang lién h¢ nhimg
lr,ﬂ ich md ho s& duge hedng khi mua sin
pham/dlch vy cia cong ty.

3.3.4n dy dink hueong

Miic dﬁ khong duge sir dl,mg phd bién bing
hai loai 4n du trén nhung 4n dy djnh hu’éng
ciing ghi du 4n ctia minh trong cdc khiu higu
quing cto ci béng tleng Vu;t va tleng Anh,
Céc difn dat TOT HUONG LEN TREN,
NHIEU HON LA TOT HON va TO HON LA
TOT HON duge nhin thily trong céc khdu higu
sau:

Thu nhdp cao hom, cupe séng 16t _hom
(quéng céo mT phim AVON)

T tin cing vuom t6i (quing oo mj phy
DEBON) i

Ndng gid tri cugc song (quing céo clia ngiy
hang Vietin Bank)

Gid tri méi. Tém cag mdi (quing cho clatip
doan BID group}

Open up a world of possibilities (quing ok
Blackberry)

Open up your world (quang cdo clia bia
Heineken)

A higher financial altitude. (qQuang céo cla
quy tin dung Air Force FCU)

Your partner to new heights (quang cdo cla
quj tin dung Elevations Credit Union)

It’s time to expect more. (quing cho cla
ngin hang Regions Bank)

Up yowr status (quing cdo dién thoai di
ddng cia Sam sung)

Think big. (quang c4o may tinh IBM)

Cic dién dat “vwon t5i”, “hm cao”, “cao
hon - tbt hon™ hay “up”, “higher”, “more” ditge
ding trong quing co cd tiéng Viét lin tiéng
Anh cho thdy sy twong hod vin hoé (cultwl
coherence) gitfa 2 ngdn ngit. An dy dinh hung
néy giap tao cam gnic tich cue cho khéch hing,
khién ho cam thay hio himg hon, c6 duge
nhidu lgi ich hon nu chen mua san phim duge
quang céo.

4 Nhﬁ'ng twong ddng va khic bigt vé b

g ¥ mi¢m trong quing céo tiéng Anh vi
tieng Vlét

vé mw ap s dung dn du, c6 su tuong dbng
trong sb lugng khiu higu quang céo cb sir dung
4n du trong tiéng Viét va trong tiéng Arh, o
thé c6 146/200 khiu hwu tigng Viét (73%) vi
154/200 khéu higu tlcng Anh (77%) 6 sy hién
dl¢n clia eéng oy ngdn ngir niy. Két qua nay 05
phin nhiu hon so véi két qui cia mét s
nghién ciry teude dé. Cu thé trong nghién civ
cia minh, Lapsanka (2002:56) [d&n theo 7] ki

99/270 (twong (mg 37%) quing oo st
dunggndu (bao gbm ¢4 nhan ho - mét nhéck
nhd ciiz dn dy ban thé), Con Morris, P. K. &
Waldman, J. A. (2011) [d&n theo 6] Kkhiing dirh
dn dy duge siv dung & hdu hét cac quang cio
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frong d6 phin tign d va két ludn (khfu hign)
©6 xu huéng sir dung nhiu hon nhim thu hit
s chii ¥ cta ngudi doclnghe cdn phin thin
(ndi dung) thuemg nghiéng vé md ta v cung
cfip thong tin. Diéu ndy i gidi tai sao sé khiu
Tleu quing cdo 6 sir dyng 4n dy chiém ti 1§
m.

VE cdch st dung céc loai hinh dndu, ch 3
loai &n dy déu dugre ding trong cic khiin higu
quing cdo tleng Vu;t vi tiéng Anh, trong db
phd blen nhét 13 4 an dy ban th ng tiép theo 13 4n
du chu triic va cubi clng 1a 4n dy dinh hu‘dng
Bén canh do, cling c6 sir tuong ddng déng ké
trong céc hinh dnh duge sir dung trong &n du
gitra hai ngén ngir.

C6 mdt sy khac bigt nhé dwgc tim thAy
trong cdc miu nghién cin, d6 1a khiu higu
“Think small” ma Wolkswagen ding d& xiic
tién dong xe mini ciia minh. An du ndy di
nguge nguyen tac “to hon ) t6t hon” phit hop
v6i quan niém v& thé giéi, voi phong tuc tip
qudn, véi nhitg hoat djng tinh thin phd bién
trong hai viin hod Anh va Viét, tuy nhién lai
hq? 1 tmng che trdmg hcrp déc thi cha san
phim cu thé 1::3' Trong céc khiu higu tiéng
Vigt chua tim thiy 4n dy tuong duong.

5. Két Iugn

Nghién cinu cho thiy &n du y niém du'qc cac
nhi sing tao quang céo st dung khé phd bién
trong thiét ké khiu hi¢u quing céo cho sin
phém/dich vy ciia minh. Vwc sir dun in dy
thye sy higu qui trong thiét ké khéu hiéu
quing céo. An du cho phép dién ta cdc § khé
¢6 thé m6 ta bing ngon ngir théng thudng, cic
di&n dat ngén gon nh\mg ¢4 kha nfing bleu dat
16n va sinh dong, gqn 3, dé hidu. Nhe vﬁy sir
dung 4n dy c6 thé gilip cac nha t.hlct ké quang
¢éo tao nén nhung céu khéu hi¢u 4n tu'qngva
d3 nhé hon d6i véi khach hang, tix 46 dinh vi
thuong higu trong tdm trf cia khich hing mdt
cach higu qua
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Abstract: The article looks into the use of
conceptual metaphors in  English and
Vietnamese advertising slogans as classified
structural,  orientational and  ontological

k Upon izing theoretical
gmunds, based on a sample of 200 slogans in
English and another 200 in Vietnamese, the
author has identified the use of 3 types of
metaphors in the slogans, the similarities and
differences between English and Vietnamese
slogans and the effectiveness of metaphors used
in these slogans.

Key words: conceptual  metaphors;
ontological metaphors; structural metaphors,
advertising slogans.






